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Judging in November

St. Louis

/3 MidSouth Entries

Awards listed are for MidSouth Chapter
Regional winners are also noted
Regional winners qualify for national
competition
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Move Yield Barriers to Profit Opportunities

\ ‘\ i / About v v 2022 Attendess Exhibitors & Sponwors v Contact Updates
M E R | T ‘ ‘Wl \ R D - CreEst
with SIMPAS-applied Solutions
Jim Lappin, Director, SIMPAS Product Portfolio and Alliances, AMVAC

tothe BEST
Best of NAMA
SIMPAS applied Solutions ™ target unmet agronomic needs and enable farmers 10 implement subd-fiele
| management practices with a1-plant inputs to align with sustainabiity best practices, This approach
allows farmers 10 tur yield baeners, such as pest pressure, iron deficiency, nitrogen imitations and
| poor soil health, into an opportunity 10 ncrease yield and profit potential. Jon Jim Lappin, Director of
the SIMPAS® product portfolio with AMVACE, who will discuss SIMPAS applied Solutions appied

prescriplively in-furrow at planting with the SIMPAS application system. These praven products offer
consistent resuits, while the new SmanCartridge™ container technology enables farmars 10 apply only
what's prescribed, precisely where i's needed

?
AMVAC SIMPAS
Some see yield barriers

Agency: Archer Malmo Voo 7

Profit Potential. SN
SIMPAS - Applied Solutions/ Application

System Integration Campaign it
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Helena Agri-Enterprises
Agency: Trilix

Helena, a season-long
Grape Wi

to maximize grape yields. Being
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Grape
Wise

Knowledge to Yield

Introducing Grape Wise™ from

plan
means putting the

The 2022 Helena Grape Wise Campaign
- Knowledge to Yield
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FIRST PLACE

INTEGRATED CAMPAIGNS
- NATIONAL

Corteva Agriscience
Agency: Bader Rutter

Enlist Weed Control System:
Fence Sitters Campaign

@ CHAPTER FIRST
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CALLING

ALL SKEPTICS.
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Advertorials

orteva Agriscienc

Agency: Bader Rutter
UltiGraz Pasture Weed & Fee

@ CHAPTER FIRST & REGIONAL MERIT

ADVERTORMAL
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UitiGraz

Give your pastures the 1-2 punch only
new UltiGraz™ Pasture Weed & Feed delivers
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The Proof Is in the Pasture
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TELEVISION - SINGLE OR SERIES

N
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SIMPAS - APPLIED SOLUTIONS

Agency: Archer Malmo

SIMPAS - Applied Solutions
Profit Potential

@ CHAPTER - MERIT
NAMA®


http://www.youtube.com/watch?v=VWYCSKXiIBU
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FIRST PLACE

TELEVISION - SINGLE OR SERIES

Sunshine Quality Solutions
Agency: Hunt Marketing .

Power to the People TV Spot

@ CHAPTER - FIRST


http://www.youtube.com/watch?v=7uKjUc-F9rw
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Audiovisual Presentations
for farmers, ranchers and growers

=

®
AMA



( MWV
NN *

GATEWAY
tothe BEST
2023 Best of NAMA

" MERIT AWARD

Audiovisual Presentations Directed at Farmers, Ranchers &
Growers

SIMPAS APPLIED SOLUTIONS
Agency: Archer Malmo

Simpas Applied Solutions on
Rural America Live
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http://www.youtube.com/watch?v=ktm8gG-jZsg
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Audiovisual Presentations Directed at Farmers, Ranchers &
Growers

HELENA AGRI-ENTERPRISES
INn-house

How to Increase Fertilizer Efficiency
with Humics

@ CHAPTER - FIRST AND REGIONAL - MERIT
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http://www.youtube.com/watch?v=sbUh2l_N2ME
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Audiovisual Presentations

for dealers, distributors, sales
reps others serving agribusiness
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MERIT AWARD

Audiovisual Presentations Directed at Dealers, Distributors, Sales
Reps or Others Serving Agribusiness

CAPITAL FARM CREDIT
Agency: Archer Malmo

S10B Milestone Congratulations Video

®
AMA


http://www.youtube.com/watch?v=zXpHHS_mnek
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FIRST PLACE

Audiovisual Presentations Directed at Dealers, Distributors,
Sales Reps or Others Serving Agribusiness

Learning Modules

Start your growth today with one of our learning modules. Choose a module topic below to ge

E8lessons  (©30min

Reviton for Retailers

| n corn, soybeans,
0.5 CCA/CPAg Continuing Education Unit credits.

ns (O30 min

HELM AGRO
Agency: Filament
Learning Modules

Reviton for Grower
Gain insights about Reviton herbicide and its powerful active ingredient for
broadleaf and grass weeds in corn, soybeans, cotton a

@ CHAPTER - FIRST AND REGIONAL - FIRST



Direct Mail

for farmers, ranchers, and
growers

N

GATEWAY
tothe BEST
2023 Best of NAMA

.

NAMA



MERIT AWARD

Direct Mail Directed at Farmers, Ranchers & Growers - flat

CHAPTER - MERIT AND REGIONAL - MERIT

GATEWAY
tothe BEST

2023 Best of NAMA

ENTER THE REVITON"™
TOOL SHED SWEEPSTAKES
for a chance to win $2,500 worth of

Milwaukee* tools for yourself, and Eho
another $2,500 for the agricultural  gea e
non-profit of your choosing.

BEEFING UP YOUR WORKBENCH

0\/ERV\EW
Growers implementing a spring burndown plan for
22 growi ge:
this year due largely to supy "
costs for many burndown produ i
awareness for HELM's spring b )
Reviton®”, and showcas ' sl
throughout a challenging season, the Build Better
Burndown program was developed. A direct mailer
was delivered to row-crop growers throughout the
USS. to promote the program.
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Direct Mail Directed at Farmers, Ranchers & Growers - flat
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Billboards

or other outdoor ads
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Billboards or Other Outdoor Ads

SUNSHINE QUALITY SOLUTIONS
Agency: Hunt Marketing

Thank a Farmer Outdoor Board

@ CHAPTER - MERIT AND REGIONAL - MERIT
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THANK A

4y V- PESFARMER

SUNEQUIP.COM
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FIRST PLACE

Billboards or Other Outdoor Ads
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WADE, INC.
Agency: Hunt Marketing

Let Us Do the Heavy Lifting
Outdoor Board

@ CHAPTER - FIRST AND REGIONAL - FIRST
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Customer Brochures, Catalogs - farmer directed, 1 or more | & BrUSh

elements l D G UI D E

CORTEVA AGRISCIENCE
INn-house

Corteva Western Rangeland Weed
& Brush ID Guide
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Customer Brochures, Catalogs - farmer directed, 1 or more
elements

N
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HELM AGRO

Agency: Filament REINVIGORATE YOUR
| : BURNDOWN PROGRAM
Reviton Foundation for Burndown -

B r o Ch u r e /R:VI?ON\ Revitan helps you say goodbye to those problem

weeds that most traditional programs miss,

B

-~

including those with developed resistance.

@ CHAPTER - FIRST AND REGIONAL - MERIT
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Brochures, Catalogs, etc

directed at dealers, distributors or
sales reps others service
agribusiness
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Brochures, Catalogs Directed at Dealers, Distributors or Sales
Reps, or Others Serving Agribusiness

@ CHAPTER - MERIT
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Agency: Archer Malmo

$10B Infographic

In fall 2021, Capital Farm Credit announced its achievement of exceeding
$10 billion in net loan volume. With 68 offices across Texas, Capital Farm
Credit supports more than 22,000 farmers, ranchers, agricultural precucers,
and rural homebuyers.

[ ] [ This graphic was created to celebrate this historic milestone with CFC
1 0 B M ’ I es to n e I n fo r a h ’ c employees and customers across the state. Done in an illustrative style, the
graphic features key CFC facts and milestones that contributed to the $10

billion achievement.

The graphic was shared at an internal celebration as well as company social
media platforms.

CAPITAL
FARM CREDIT

CHAPTER - FIRST AND REGIONAL - FIRST
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 MERIT AWARD

Point-of-Purchase Materials

CORTEVA AGRISCIENCE

INn-house

Corteva Introduces UltiGraz
Pasture Weed & Feed

@ CHAPTER - MERIT AND REGIONAL - MERIT

UltiGraz™ Authorized Retailer
Metal Signage
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UltiGraz

Pasture Weed &Feed

Authorized Retailer |
4 CORTEVA ﬁ&—t-iﬁ |
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FIRST PLACE

Point-of-Purchase Materials

What if ... e 7
TENNESSEE CORN PROMOTION BOARD ; |

Agency: Archer Malmo
Milan Field Days Tri-Fold Banner

¢ REDUCING
<» EMISSIONS

@ CHAPTER - FIRST AND REGIONAL - FIRST
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FIRST PLACE

Exhibits - Live

BIOVANTE
Agency: Archer Malmo

Biovante Commodity Classic Booth

CHAPTER - FIRST

get the biovante boost

When Biovante asked us how they could
stand out during their first appearance at
the industry’s most important trade show,
Commodity Classic, we proposed a radical
idea: populate your booth with live corn
and soybean plants. Now we didn’t propose
using crops solely as an attention grabber or
for decoration — although they did have a
magpnetic effect in drawing visitors. This was
design with purpose. Biovante sells crop
health enhancers that can be applied
throughout a plant's life. We wanted to
create a real-world experience: simulate
various crop stages when treatments can be
made and show plant responses from giving

them this “Biovante boost.”

We soon realized why you don't see live
plants displayed at indoor trade shows. It's

Bringing the Farm to the Trade Show

get the biovante bo

hard to do. There are a ton of logistics
involved. You need the expertise,
wherewithal and dedication to make it
happen. In the end, our plants looked
amazing: soybeans were loaded with pods,
and the comn was a gorgeous green, healthy

and over 6 feet tall.

Even as a newcomer to Commodity Classic,
Biovante instantly became the talk of the
show. Reactions ranged from disbelief to
“Wow!” Many attendees had to touch the
plants themselves to make sure they were
real. But the impact Biovante made at the
show was very real. They enjoyed a steady
stream of traffic at their farm (er, booth),
held meaningful conversations with several
key prospects and conducted several

media interviews.
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ranchers, or others serving agribusiness
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Agency: Brighton Agency

Americas Best Days are on the
Horizon: Promotional Items
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tothe BEST
Premiums/Specialities Directed at Farmers, Growers and
Ranchers or Others Serving Agribusiness

FARM CREDIT COLLABORATION
Agency: Archer Malmo

Farm Credit Commodity Classic
Tote Bag Giveaway

@ CHAPTER - FIRST & REGIONAL - MERIT
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SOW -

Corporate Identity

FARM CREDIT [LLINOIS g
Agency: Archer Malmo e e

customers. Farm Credit lllinois wanted to be sure the recommending customers

were recognized and rewarded with a new referral program, one they looked to
us to name and brand. Visually, we opted for a fun and inviting look that
incorporated the iconic Farm Credit BioStar into the logo to represent an
emerging seed.

o [ o
'l ’, With Sow & Grow, we wanted current customers to feel a sense of community
and togetherness using a rhyming name that's easy to recall. As a cooperative,
the organization’s success is tied directly to the borrower’s financial incentives in

the form of dividends. The more they sow, the more they grow.
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" FIRST PLACE

Corporate Identity

CAPITAL FARM CREDIT
Agency: Archer Malmo

Capital Farm Credit Summer
Breakaway Meeting Support

@ CHAPTER - FIRST & REGIONAL - MERIT
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Advertising to Agribusiness

CAPITAL FARM CREDIT
Agency: Archer Malmo

Capital Farm Credit Summer
Breakaway Meeting Support

@ CHAPTER - MERIT & REGIONAL - MERIT
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Advertising to Agribusiness

Wovo escanted o0
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13 Souh Bt e
neensely marioed oo
Grop wina mx of
mation B miants

s rtaon) poacts

rcher Malmo

Last weekond we watered
our cor for the fourth
time this season. In 2021,
we only watered once. The
current drought has us
4.5 below the average
rainfall from June 1, We
used furrow irrigation, o
the field surface should
remain wet for several
days after watering.

We've escalated into a

Intensely managed our
crop with a mix of
imigation, biostimulants
and nutritional products.

This week we're talking
fired up corn and drought
‘management in Memphis's
hottest recorded summer.

Kernels from the Acre ’
ocial Series - 2N :

The com s starting to
“fire.” which s farmer |
speak for “maturing | N

rapidly" as the bottom A

leaves turn yellow/brown. ARCHER ACRE

Based on our calculations,
the com should reach
physiological maturity

about 3 weeks.

@ CHAPTER - FIRST & REGIONAL - FIRST
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Indigo's Carbon Milestone. 20,000 Credits Verified and Sold | The Scoop
GATEWAY
SCCcoP to the BEST

2023 Best of NAMA

Indigo’s Carbon Milestone: 20,000
Credits Verified and Sold

Overall PR Program directed at farmers, ranchers, growers, |

stakeholders or employees and all others serving agribusiness sty e
BR®OWNFIELD
weneo sy [ LEARFIELD

ro

(https:/forownfieldagnews com)

vvvvvvv

NEWS

Indigo Ag Chpamon A Ty
Agency: Rooster “ =

Indigo Issuance Day PR

@ CHAPTER - MERIT & REGIONAL - MERIT
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Overall PR Program directed at farmers, ranchers, growers,
stakeholders or employees and all others serving agribusiness

Budget and Next Steps

Greenway Equipment
Agency: S| EQ

Greenway Corporate Social Responsibility THANK YOU

Campaign Grows In Key Market

@ CHAPTER - FIRST & REGIONAL - FIRST
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Media Relations

»

SIMPAS

——
See
Profit
Potential

With SIMPAS-applied Solutions™

SIMPAS - Applied Solutions
Agency: Archer Malmo

SIMPAS-applied Solutions™
Frequently ‘
As ked Q uestion s Is::::\s' (S0, With SaS, you can prescriptively apply multiple inputs ::-m:’ w:l; i

pass ety jcides, insecticides,
What s prescriptive application, and why is it best practice?
ions to Delivered With SmartCartridge™ Pay Only for What You Use
i i intum, Container Technology SmartCartiidge containers are equipped
increase profit potential. IMPA: lig it Tag™
i patented SmantCartridge’ container technology technology that monitors product levels in
ivery system t i real time. When you'e finished planting,

SIMPAS-Applied Solutions S = =

" (Sas”) ore proven, reli i vailable i

SmortCortridge’ containers for e, 5 a0 e Prescribe & Apply
[ o under-satisfied agronomic needs. Yourretailer or trusted advisor develops.
ssue-specific prescriptions using vorious
i i ied Solutions? factors such as sampling sensing.
for applied °
o E w G 200 o 1 yield data, elevation,
¢ 4 e topography and imagery. These

prescriptions are then uploaded to the.
SIMPAS® apphcation system for precise.
applcation of SIMPAS-oppiied Solutions
to each problem orea
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| E I : Fungicide & Insecticide Preview Presentation

Helena Products Group

o .
M ed I a Re I at I 0 n S * 30,000 square foot facility
+ 8,500 square foot laboratary
» 7product categories
* Yunique Helena Formulation Technologies

e p

icides Built Differently

&

Helena Agri-Enterprises, LLC
In-House

« Unique Formulation Technology

components
meline

Protecta

Activated

@B,
=—"|ProteCta

Diamide Insecticide
Muligl Crops

Commodity Classic e
Media Relations Campaign »(‘ S
) MOGUL.

Anicipated n 203




News, Feature Article or
Persuasive Writing -
Trade Media
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News, Feature Article or Persuasive Writing - Trade Media

Corteva Agriscience
Agency: Bader Rutter

“It All Starts With Grass: How High-Quality
Grazing Supports A Healthy, Productive Herd"

IT ALL STARTS WITH GRASS:
HOW HIGH-QUALITY GRAZING SUPPORTS
A HEALTHY, PRODUCTIVE HERD "

@ CHAPTER - FIRST & REGIONAL - FIRST
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MERIT AWARD

Events - Customer

@ CHAPTER - MERIT

HELM | No-Till Conference
Category 35: Events

Event signage:

—

THREE GRAND PRjzp

ERS

WIN

Each will
receive two
cases of
Reviton™

Treats 500 acres
$2,700 value

SCAN THE CODE
TO ENTER

HELM | No-Till Conference
Category 35: Events

Event banners:
REVITON™
herbicide

REINVIGORATE
YOUR BURNDOWN

R i B S

BRING THE HAMMER
T0 TOUGH WEEDS.

Controls 50+ broadieef weeds and
grasses, including resistant species
most traditional programs miss

GATEWAY
tothe BEST

2023 Best of NAMA

REVITON™
herbicide

VIGORATE
BURNDOWN

grasses,
most traditional programs miss
Plays well with tank mix partners
User friendly with low use rates
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Events - Customer
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Commodity Classic Report
New Orleans, Louisiana

Helena Agri-Enterprises, LLC
Agency: Trilix

Helena's 2022 Commodity Classic
Let the Good Times Roll Event

@ CHAPTER - FIRST & REGIONAL - MERIT
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FIRST PLACE

Events - Media

Helena Agri-Enterprises, LLC

In-house

2022 Evolve Field Day Media Event

@ CHAPTER - FIRST & REGIONAL - MERIT
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Learning Center Presentation GATEWAY
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V/EVOLVE  -oze%...

FELDDAY | @

FIRST PLACE

Events - Media |
e

== Protecta

)i MOGUL.

Helena Agri-Enterprises, LLC s
IN-house

> TYCOON

& Fungiciee  Prote E fa

The 2022 Evolve Field Day

TATYCOO

@ CHAPTER - FIRST & REGIONAL - FIRST
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Newsletters - External

print or electronic - farmers,
ranchers, or dealer and distributors
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Company and Association Newsletters

orteva Agriscience
ency. Bader Rutter

ange & Pasture Steward

CHAPTER - FIRST & REGIONAL - FIRST

Stretch the
grazing season

Spot-spraying starts with calibration

Don't let brush wreak havoc

This weed's lethal; stop it now

Good pastures pay off
in the long run

Since the 1980s, Dwight Kibby, along with his wife Majuana, has
been running a commercial cow-calf operation on primarily fescue
pastures in the hilly, Ozark landscape of Missouri. Dwight Kibby jokes
that the county his pastures are in should have been named “Rock
County” rocky soils make the ground well suited for pasturelands
versus crops. Because the land is best fit for grazing, maximizing
pasture productivity has always been important to Kibby's operation

“It costs money to feed and put up hay,” Kibby says. “If your cattle
will bale it for you, you’re much better off.”

In an industry with tight margins and volatile markets, cattle
performance is crucial for many producers; and the Kibbys are no
different. Providing a solid forage base throughout the year pays off
for them in the long run.

“If you've got good pastures, cattle will gain and keep a body
condition that’s good,” Dwight Kibby says. “For that matter, it’s a lot
less trouble and expense to have good pastures than to have hay. Any
time I can keep from getting my baler out of the barn, that’s a plus.”

WEEDING OUT TROUBLESOME SPECIES

Like any good producer, Kibby knows the impact of weed pressure
in pastures. He works hard to provide a solid foundation that keeps his
cattle grazing nearly year-round. Weeds threaten that. In an average
year, Kibby deals with chicory, musk thistle, knapweed, ironweed,
ragweed and multiflora rose. Recently, hay imported into the area has
caused poison hemlock to encroach on Kibby’s pastures.

“In the case of chicory and
ironweed, it robs the grass
around it [of nutrients],”
Kibby says. “And then with
musk thistle, cows will back
off and won’t even eat close
toit.”

The Kibbys have
utilized a variety of
Corteva Agriscience™
products throughout the
years — from 2,4-D to
DuraCor® herbicide — to
battle troublesome species
in their pastures. They also
use Remedy® Ultra herbicide
to spot-treat brush, namely
multiflora rose.

“When we took this PIACE  Gures Hrreramrmes oot oy o3 1t
over in the '80s, you could not
find a field that was not loaded with musk thistle,” Dwight Kibby
says. “We’ve fought them ever since, and we’ve just about got them
under control”

*
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Audio/Video Broadcast News

Corteva Agriscience
Agency: NCBA's Cattlemen to

Cattlemen

Value of Pasture and Forage Management

@ CHAPTER - FIRST & REGIONAL - FIRST


http://www.youtube.com/watch?v=iAg3_JK5USI

Audio/Video Feature or
Testimonial
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Audio/Video Feature or Testimonial

Corteva Agriscience
Agency: Bader Rutter

Producer - Education Segment for UltiGraz
Pasture Weed & Feed

@ CHAPTER - FIRST & REGIONAL - FIRST



http://www.youtube.com/watch?v=ioegBfc9g58
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Advertising on the Web

The Cotton Board
Agency: Archer Malmo

The Cotton Board “Let’s Talk”
Video Series



http://www.youtube.com/watch?v=5YcyXYV8hTU

Y
N * *
GATEWAY

tothe BEST
Advertising on the Web

21st Century Equipment
Agency: Hunt Marketing

21st Century Equipment Culture Highlight



http://www.youtube.com/watch?v=8mrfz8oUpbQ

Internet Website

directed at farmers, ranchers or
growers, and all others serving
agribusiness
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Internet Website

| B UNITEDSTATES | BRYANT, ARKANSAS (72022) Product Finder | Contact Us

& coH EVA PRODUCTS & SOLUTIONS ~ LABELS&SDS ~ WHOWEARE  NEWS&BLOGS  RESOURCES

N A RUR Y T

Corteva Agriscience VAN
|n_house Pasture Weed &

Feed

Introducing UltiGraz SM Pasture ore Pasc.
weed & Feed Better Grass.SM

S UltiGraz
@ CHAPTER - FIRST -
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journals or blogs directed at farmers,
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Digital Content - journals or blogs

CATECORIES
Dealer News

Deere & Compary News

RECENT ARTICLES

Sunshine Bulding a New
Location In Lake Charkes,
Loulsiana

Surshine is Bulding a New
Location in Baton Rouge

Surshine Rakes over $34,000 for
the Loulsiana FFA Faundation

Sunshine Quality Solutions -

202
2020

Agency: Hunt Marketing =

206

2005

Sunshine + Mardi Gras World: How John
Deere Products Help Power One of the
World's Largest Carnivals

@ CHAPTER - MERIT & REGIONAL - MERIT

Sunshine + Mardi Gras World: How John Deere
Products Help Power One of the World's Largest
Carnivals

posted on Wednesday, February 23 2022 in Dealer News

When you think of Sunshine Quality Selutions and John Deere, you probably think of a farmer working the
land, or even a homeowner performing lawn maintenance

While it's true we love helping growers and residential customers alike, every now and then our John Deere
tractors get to flex their muscles with something a little more festive: Mardi Gras!

Mardi Gras World iz a Louisiana icon. Inside Mardi Craz World, you'll find Kern Studios, an operating
workshop that has created incredible floats for Mardi Gras and other parades across the globe since 1947.
Thesze fanciful creations are works of art unto themselves, but in order for the masses to enjoy them, they

have to make the trip from the 300,000-square-foot workshop space onto the streets of New Orleans.

So, what does Barry Kern, President & CEQ of Kern Studios & Mardi Gras World, and his team look for when

choosing the right tractors to make Mardi Gras happen?

Power

Big ficats need big tractors. The flcats created at Mardi Gras Workd are larger than life. Throughout Mardi
Graz zeason, tractors will work to pull roughly 1,000 floats from the workshop flioor onto parade routes

Royalty floats are the smallest units built at Kern Studios and can hold 1012 pecple. The biggest floats
created by the company can carry 60-70 people on a single unit. Sometimes as many as 10 of these units
are hooked together, pulled one behind another. Because of this, several hundred people may be pulled at
once.

*
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Digital Content

Find Your Preferred Location»

MySunshine Portal Careers = Abg
Apply for Financing

USED EQUIPMENT ~ PARTS = SERVICE = PRECISION AG

Sunshine Quality Solutions
Agency: Hunt Marketing

Iding a New
on Rouge

s over $34,000 for
FA Foundation

What do John Deere and Crawfish Season
Have in Common?

CHAPTER - FIRST & REGIONAL - FIRST

What do John Deere and crawfish season have in
common?

sted

I on Tuesday, May n Dealer News

Milk and cookies. Peanut butter and jelly. Louisiana crawfish and...John
Deere?

Admittedly, these two make for an unlikely pairing to most. But as Gregg Ritz and the fine folks over at Ritz
Crawfish Company can vouch, these two are a match made in heaven.

Gregg was gracious enough to tell us a little about his story and the many ways that John Deere equipment
from Sunshine Quality Solutions helps make crawfish season happen for him and his team

As we took turns around a rice field with Gregg in his John Deere 9420R, we began to notice a few things
this unexpected crop and John Deere products have in common.

1. Details Matter

The best crawfish crops begin with a nutrient-dense rice crop. Ensuring the rice fields from which crawfish
feed are properly prepared is vitally important to the health and size of a crawfish once harvested. The
better the vegetation and soil conditions, the better the crawfish will be.

Ask any John Deere equipment owner out there: Attention to detail is the name of the game in this
business too. From the quality materials used to build each machine to the integration of advancements,
like John Deere Precision Ag technology, no stone goes unturned when developing an excellent end
product.

2. Efficiency Is Key

Because crawfish eat the rice stubble that remains after rice is harvested, this crop creates a sustainable
polyculture in which it can thrive. Beyond this, a typical crawfish mother will have 400 babies, meaning the
crop itself can grow at an incredibly efficient rate.

Efficiency is something we can certainly respect at Sunshine. John Deere products must work as hard as
the farmers Sunshine serves. That means a little wear and tear is inevitable. The Sunshine Quality Solutions
service department works hard to keep our farmers going and increase their uptime.

Z llninuanace Stande Ot
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Helena Agri-Enterprises, LLC
Agency: Trilix

The FieldLink Podcast

HOSTED BY BILL SMITH

@ CHAPTER - FIRST & REGIONAL - MERIT


http://www.youtube.com/watch?v=F53aeXlokn8
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Email Marketing

Corteva Agriscience
In-house

In the Weeds - Local, Custom
Communications for Corteva Agriscience
Range and Pasture Sales
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£ © Wise.
. Knowledge toYield

<

Email Marketing

Give vineyards their best
chance of success.

Helena Agri-Enterprises, LLC
In-house

Introducing Grape Wise from Helena, a
season-long plan to maximize grape
yields. Starting the season with water and
soil samples is the first step to a
successful season. Check out this video
to learn more.

Are You Grape Wise?

Learn More About Sampling

NeGrape ~-¢

*

GATEWAY
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Sampling is the key to
success in your vineyards.

Developing a sampling schedule with
your Grape Wise consultant can provide
you with valuable data all season long.
Learn more about our sampling services
in this FieldLink article.

NAMA
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@ Helena Agri-Enterprises, LLC g
26.1K followers
4mo - ®

Commonly misapplied, potassium (K) is vital to vine production with demand
spiking just before fruit set. Helena agronomist Paul Crout says a two-pronged

Soci a I Co m m u n ity B u i I d i n g a n d En g a g e m e nt approach efficiently delivers critical potassium to the vines in a tim: ...see more

- MiGrape
St ° Wise B

: Knowledge toYield

Helena Agri-Enterprises, LLC
Agency: Trilix

, , . Soil- and Foliar-Applied K
The 2022 Helena Grape Wise Social Media Provides Essential Nutrition

Campaign - Knowledge to Yield PAUL CROUT

HELENA SENIOR PRODUCT MANAGER & AGRONOMIST

helenaagri.com

@ C H APT E R B FI RST Soil- and Foliar-Applied K Provides Essential Nutrition

AMA
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. . . o/ /o brandibuzzard - Follow
Social Tactic - A Specific Activity @ sl 4
cortevapastures
" ::;?:mezmewoodsblog « Original

brandibuzzard Is there anything

< better than the smell of fresh grass?
When spring rolls around we
anxiously watch our pastures to see
if the moisture and few warm days

Corteva Agriscience L W
Agency: Bader Rutter

first spring pasture in their rotation!

‘ We know better pastures support
optimal herd performance and in
‘ ‘ "\ tight times, we want our cows set up

for success. That's why we
rotational graze, keep weeds at bay

R & P B ra n d I n ﬂ u e n c e r | ‘ | using herbicides (like those from

@cortevapastures ) and implement a

I can’t eat this but how o ‘ o
exciting is it to smell it? Qv W
412 likes

MAY 16, 2022

@ Add a comment...

@ CHAPTER - MERIT & REGIONAL - MERIT
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Bayer Crop Science
Agency: Osborn Barr Paramore

WIN A FIELD OF DREAMS GETAWAY

If you win it, you will go: Register for your chance to win a getaway to

DEKALB Asgrow De|tapine Agronomy ol s o 7l rams Mo S s, s
Week Daily Segment - Numbers of a
Good Season

@ CHAPTER - FIRST & REGIONAL - FIRST
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Smartphone Apps

EXPLORE VARIETIES

_//*j“‘~\\ Hdﬁzoﬁ
Horizon

Horizon Ag

Horizon Ag brings to market only the

highest-performing rice seed—industry

L]
* leading, pure-line varle ith herbicide
tolerance to provide broad-spectrum weed
. control, excellent yield potential and

ultimately, the competitive quality rice

p ROVE N farmers expect to see at the mill,

TO PERFORM

CLEARFIELD®

Proven to Perform Horizon Ag Seed
Decision App

CHAPTER - FIRST & REGIONAL - FIRST

SEEDING RATE CHART

Horizon

SEEDING RATE CHART

VL2
LY

am £}
s . £
cLsy ) 20 22 24 198
cen “
s E]
aue 2 2
(S8} 923 .
CuMod 9 21 23 8
cyot 22124 26 128

Optimum drill seeded planting rate Is only
for fungicide/insecticide treated seed. If using
nontreated seed, seeding rate should be
Increased by a minimum of 10 Ibs/A.

* Seed/Ib is not an exact number and is an average
from various locations, Planting date, weather
conditions, seed bed preparation and seeding
method should be considered when choosing a

a Q @ =

*
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CALCULATE SEEDING RATE

SEEDING RATE

Drill Calibration Inputs

Number of Units

Drive Wheel Circumference (inches)

Number of Turns (15 minimum)

~ Q o
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Other Digital Tools HighNoon™ /

HERBICIDE

/,,// / ///—\
/ // / //’"—“\
, S —

For the Visionary land
Stewards of the western
US rangeland comes

Corteva Agriscience e
In-house

HighNoon Herbicide Interactive
Collateral

& coRTEVA
@ CHAPTER - MERIT
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MID-AMERICA ‘ E RURAL lSt.

Other Digital Tools

You can't see into the future, but you can visualize what it has
in store. Farm Credit's Dream Space Experience was designed
to help you start seeing the road ahead. Users answered a
series of questions and Dream Space produced a customized
artistic rendering of their rural future based on the answers.

. : : The Farm Credit Dr S i debuted at th
Farm Credit Mid-America 502 kP WAy Sl mtenah Lo
all attendees to span a wide range of demographics. Common

Agency: Archer Malmo Fobopine v el e s i

consideration in this instance. Rather, we invited anyone with
an imagination and desire to dream.

Farm Credit Mid'America Dream Space Do users see themselves on a farm2 On a ranch? On a rural

playground? Regardless of how each sees their future, Dream
Space brought it fo life with a sense of whimsy and folksiness.

NAMA
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Company or Producer -
Funded Advertising
campaign directed to
consumers
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Company or Producer-Funded Advertising campaign directed
consumers

TENNESSEE

Tennessee Corn Promotion Boarad e —
Agency: Archer Malmo

promsticn, educstion, and h pozziole, benefring the Temassan
cam industry, agnculiuee, and econcmy.

The "Ga 2lue” campaign casitalizes on growing consumer demands for
wen erwrgy, GHG redoctions, erergy independence and lower fuel
prives by educatng the public on ethanal and geoenoting F15,

Tennessee Corn Promotion Board
E15 Campaign

@ CHAPTER - MERIT & REGIONAL - MERIT
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Company or Producer-Funded Advertising
campaign directed to consumers

Veterinary Hope Foundation
Agency: Bader Rutter

Hope is Everywhere

@ CHAPTER - FIRST & REGIONAL - FIRST
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Company or Producer-Funded PR Campaign Element
directed to consumers

Tennessee Corn Promotion Board
Agency: Archer Malmo

Tennessee Corn Promotion Board
E15 Campaign - Banner Ads
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Tennessee Corn Promotion Board
Agency: Archer Malmo

Tennessee Corn Promotion Board
E15 Campaign - Campaign Videos

@ CHAPTER - FIRST & REGIONAL - MERIT



http://www.youtube.com/watch?v=wJYmn1aB3-I
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Social Media Campaign directed to consumers

Veterinary Hope Foundation

Agency: Bader Rutter

Veterinary Hope Foundation
PSA Video

@ CHAPTER - FIRST & REGIONAL - FIRST
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Specialty Campaign Elements

Manulife Investment Management,
Timberland & Agriculture

Agency: Archer Malmo

Manulife Investment Management,
Timberland & Agriculture

N
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CONGRATULATIONS

TO ALL OUR WINNERS TONIGHT!
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GOOD LUCK

IN THE NATIONAL COMPETITION

Mark your calendar for #NAMA23
NAMA Agri-Marketing Conference — April 26 - 28, St. Louis
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